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Abstract: Through reviewing the burgeoning literature, this study analyzes the connection be-

tween corporate social responsibility (CSR) and employee justice perceptions. By combining the multi-

ple needs model of justice, deontic justice theory, fairness heuristic theory and cue consistency theory,

the mechanisms behind the complex relationships between CSR and employee justice perceptions are

explored. On this basis, a theoretical framework describing the relationship between CSR and organi-

zational justice is built. Based on a thorough analysis of extant research, this study proposes future re-

search directions including using firm-centered methods to clarify the potential influence of CSR on or-

ganizational justice climate, reveal the influence mechanism of CSR on justice perceptions, uncover the

role of motivational attributions in the process through which justice perceptions influence CSR, and

explores the influence of different culture on CSR from the organizational justice perspective.

Key words: corporate social responsibility; organizational justice; multiple needs model of jus-

tice; deontic justice theory; fairness heuristic theory; cue consistency theory

(1]

: 2019-09-26
(71972185,71802195)

+ 623



17 4 2020 4

,BRAMMER "

o

’
3]
°
(4]
’ ’
. . RUpp™ .
’ ~ ’
R ( )
’ ~ ° ’
N s
[3] N
° s
’
[8]
° ’
R R ’ ~
’
4 [11]
t ° s ’ °© ’
o ’
. NEWMAN [ ( [12~14D, .
’ s ’
’ °
[6] ’

[6]
2 o
b
( ) s
2 2
[15]
o
( )
o b
(
’
) [10]
, o
2
° [12~14] [16~19]
2
( IS
2 2
’ *
( )
7] 0] “corporate social responsibility” “organ-
° ’ izational justice” “justice climate” ,  Google Scholar
( Web of Science 3 ,
« 9 o« » o«
) »
° ) ’ ’
s 26 3
. RUPP ™ . ’
2006 ;
’ 9 .
b ’ ’
* o

+ 624 -



326 — [12]
448 [13]
101 — . s [14]
181 [16]
253 . [17]
219 , [18]
131 [19]

FOLGER ™" ) .

[14]

s ( ) nel

o b
b b
[22]
b
b
o b ’
[17]
b o
[12,13]
o b b
°
b b b
o b

o b
b o
b
[16]
) b o b
b b
[22]
o o ’
[19]
2 o

+ 625 -



17

4

2020

4

23]
’
’
[24
o o b
3
’
[25]
b
[3] i ) L26~29] ¢ 2).
588 [26]
845 [27]
126 [28]
536 [29]
3.1 o
’
’ ’
[30]
o b ’
2
o ’
’
2 23 o 2
[10
2 o
[25] 23]
2 o b
[25]
’
[19
2 o
’ 2
) H ’
o b ’
3.2 21
3.2.1 ,
3 ’

+ 626



[26,27,

3.2.2

[4]

31]

[17]

[31]
’

b
)
(28]
[l
H B}
b
b

[4,29]

[28]

[29]

3.

s [14]

[16]

[17]

[18]

[13]

[19]

, [27]

[29]

« 627 -



17 4 2020 4
4.1 ,
33] [15,18,31]
’
~ ’
[18]
[34]
( ) ,
12]
S . [8.10]
317
2
[35]
2 b
1] |
3 ’ °
s 4.3
( ) ,
[16]
° ’
“ 2 [36]
b o
[17]
b b
[36]
Y b b
[8]
~ b
b b
2 b
H ’ °
10]
b
b
4.2 ,
347 ’
b
, )
b
18] [33]
b b
b b
[12.19]
s °
[15]
o b b
10] )
o b



[19] Fr--=------ |
’ | LA R e .
1 js\x \
’ A R T i
1 B S E
’ o | SMESRAE | WROERS | sgmign |
' 1 ! ! SO | |
omete] | [ 1| meom |0 1| FVED
' W rsrmomonpge |t 1| TAFUREEE |,
v AEHE VIEERSUEE | T !
o AR AN - o ;
! I
e . I o TfEEH
l I : iA%u'L‘,‘fE&?&c\ | 1 :
|-t -- -- 1 l ! \
o L ARANTF TN I i AR |
| =1 E Sy
L EAT L I
1 — o) I
E BFNF : ...... : : Q}ii‘?—iﬁ:ﬁ;f]‘ :
V| HEAE | | HEARITA)
! I !
i | | \
 [2vma] S—— :
. . !
1
[37]
, . AGUILERA
. [11]
o ( ,
) . o
[10]
[17.27]
[37] s s
28] [28,29] @
B ° * 30]
( [13] @
) ’ . FOLGER"" ,
[27~29] i ( )

+ 629 -



17 4 2020 4
5.2
’ ’ ’
°
2
’
’ ° ’
1
s , 3
[10]
2 o
’ ’
’
[16]
° ’
[39]
’ °
[40]
b
’
° ’
[41]
’ °
’
3 s
[28]
’ °
CHANEGRIH B s
“ A NTY ”»
2
«“ ” 3 , .
o 4
“ ”
° ’
’
“ ”» [42]
’
° ’
2 2
[16,17] [19]
’
[43]
° ’
’ ° ’
[44]
’ °

+ 630 -



[1] LOCKETT A, MOON J, VISSER W. Corporate so-
cial responsibility in management research: focus, na-
ture, salience and sources of influence[ J]. Journal of
Management Studies, 2006, 43(1) . 115-136.

(2] ,

— [Jl.
, 2016,28(1):121-129.

[3] , ,

Lyl ,
2016, 13(6): 847-854.

[4] MORY L, WIRTZ B W, GOETTEL V. Factors of
internal corporate social responsibility and the effect
on organizational commitment[J]. International Jour-
nal of Human Resource Management, 2016, 27(13):
1393-1425.

[5] NEWMAN A, MIAO Q, HOFMAN P S, et al. The
impact of socially responsible human resource man-
agement on employees organizational citizenship be-
haviour: the mediating role of organizational identifi-
cation[ J]. International Journal of Human Resource
Management, 2016, 27(4) :440-455.

[6] LINCP, LYAU N M, TSAI Y H, et al. Modeling
corporate citizenship and its relationship with organi-
zational citizenship behaviors[ J]. Journal of Business
Ethics, 2010, 95(3):357-372.

[7] VANDBK, LIND E A. The psychology of own
versus others’ treatment: self-oriented and other-ori-
ented effects on perceptions of procedural justice[ ] ].
Personality and Social Psychology Bulletin, 2001, 27
(10): 1324-1333.

[8] RUPP D E, GANAPATHI J, AGUILERA R V, et
al. Employee reactions to corporate social responsibil-
ity: an organizational justice framework[]J]. Journal
of Organizational Behavior, 2006, 27(4) . 537-543.

[9] BRAMMER S, MILLINGTON A, RAYTON B.
The contribution of corporate social responsibility to
organizational commitment[ J]. International Journal
of Human Resource Management, 2007, 18 (10):
1701-1719.

[10] RUPP D E. An employee-centered model of organi-
zational justice and social responsibility[ J]. Organi-
zational Psychology Review, 2011, 1(1). 72-94.

[11] AGUILERA R V, RUPP D E, WILLIAMS C A,
et al. Putting the s back in corporate social responsi-

bility: a multilevel theory of social change in organi-

zations[ ] ]. Academy of Management Review, 2007,
32(3): 836-863.

[12] THORNTON M A, RUPP D E. The joint effects of
justice climate, group moral identity, and corporate
social responsibility on the prosocial and deviant be-
haviors of groups[J]. Journal of Business Ethics,
2016, 137(4): 677-697.

[13] , ,

. » 2017, 38(8): 101-109.

[14] TZINER A, OREN L, BAR Y, et al. Corporate
social responsibility, organizational justice and job
satisfaction: how do they interrelate, if at all [J].
Journal of Work and Organizational Psychology,
2011, 27(1). 67-72.

[15] , ,

R L1
2216-2229.
[16] DE ROECK K, MARIQUE G, STINGLHAMBER

F, et al. Understanding employees”’ responses to

, 2018, 26(12):

corporate social responsibility: mediating roles of o-
verall justice and organizational identification[ J]. In-
ternational Journal of Human Resource Manage-
ment, 2014, 25(1); 91-112.

[17] MOON T, HUR W, KO S, et al. Bridging corpo-
rate social responsibility and compassion at work
[J]. Career Development International, 2014, 19
(1. 49-72.

[18] ERDOGAN B, BAUER T N, TAYLOR S. Man-
agement commitment to the ecological environment
and employees: implications for employee attitudes
and citizenship behaviors [ J ]. Human Relations,
2015, 68(11): 1669-1691.

[19] ALIM A, JUNG H. CSR and the workplace atti-
tudes of irregular employees: the case of subcontrac—
ted workers in Korea[ J]. Business Ethics-a Europe-
an Review, 2017, 26(2). 130-146.

[20] FOLGER R, CROPANZANO R, GOLDMAN B.
What is the relationship between justice and morali-
ty [M] // GREENBERG J, COLQUITT J A
(Eds. ). Handbook of organizational justice. Mah-
wah: Lawrence Erlbaum, 2005 215-245.

[21] REENBAUM R L., MAWRITZ M B, MAYER D
M. et al. To act out, to withdraw, or to construc-
tively resist Employee reactions to supervisor abuse
of customers and the moderating role of employee
moral identity[ J]. Human Relations, 2013, 66(7):
925-950.

[22] SKARLICKI D P, KULIK C T. Third-party reac-
tions to employee (mis) treatment: a justice perspec—

tive[ J]. Research in Organizational Behavior, 2005,

+ 631 -



17 4 2020 4

26(4) . 183-229.

[23] TYLER T R, BLADER S L. The group engage-
ment model: procedural justice, social identity, and
cooperative behavior[J]. Personality and Social Psy-
chology Review, 2003, 7(4): 349-361.

[24] AGUINIS H, GLAVAS A. What we know and
don’t know about corporate social responsibility: a
review and research agenda[ J]. Journal of Manage-
ment, 2012, 38(4). 932-968.

[25] LAKSHMAN C, RAMASWAMI A, ALAS R, et
al. Ethics trumps culture A cross—national study of
business leader responsibility for downsizing and
CSR perceptions [ J]. Journal of Business Ethics,
2014, 125(1):101-119.

[26] s

[l . 2012, 26(11);78-84.

[27] ,

— [JJ.
, 2013, 27(10) . 79-86.

[28] DE ROECK K, EL AKREMI A, SWAEN V. Con-
sistency matters How and when does corporate so-
cial responsibility affect employees” organizational i-
dentification [J]. Journal of Management Studies,
2016, 53(7): 1141-1168.

[29] GHOSH K. How and when do employees identify
with their organization Perceived CSR, first-party
(in)justice, and organizational (mis) trust at work-
place[J]. Personnel Review, 2018, 47 (5): 1157-
1175.

[30] LAMSA A M, TAKALA T. Downsizing and ethics
of personnel dismissals—the case of Finnish manag-
ers[J]. Journal of Business Ethics, 2000, 23(4):
389-399.

[31] RUPP D E, SHAO R, THORNTON M A, et al.
Applicants’ and employees’ reactions to corporate
social responsibility: the moderating effects of first
party justice perceptions and moral identity[ J]. Per-
sonnel Psychology, 2013, 66(4);: 895-933.

[32] COLQUITT J A. Does the justice of the one inter-
act with the justice of the many Reactions to proce-
dural justice in teams[J]. Journal of Applied Psy-
chology, 2004, 89(4) . 633-646.

[33] CROPANZANO R,BYRNE Z S, BOBOCEL D R, et
al. Moral virtues, fairness heuristics, social entities,
and other denizens of organizational justice[ J]. Journal
of Vocational Behavior, 2001, 58(2): 164-209.

[34] FOLGER R. Fairness as deonance[ M ]// GILLI-
LAND S W, STEINER D D, SKARLICKI D P

+ 632 -

(Eds. ). Research in social issues in management.
Greenwich: Information Age, 2001 :3-33.

[35] TURILLO C J, FOLGER R, LAVELLE J J, et al.
Is virtue its own reward Self-sacrificial decisions for
the sake of fairness[J]. Organizational Behavior &.
Human Decision Processes, 2002, 89(1):. 839-865.

[36] LIND E A, KRAY L, THOMPSON L. Primacy
effects in justice judgments: testing predictions from
fairness heuristic theory [ M |// GREENBERG ],
CROPANZANO R. Advances in organization jus-
tice. Stanford: Stanford University Press, 2001:
56-88.

[37] ANDERSON N H. Foundations of information inte-
gration theory[ M]. New York: Academic Press,
1981.

[38] CHANEGRIH T, CREUSIER J. The effect of in-
ternal and external lean practices on performance: a
firm-centered approach[]J]. International Manage-
ment, 2016, 21(1). 114-125.

[39] KELLEY H H. The processes of causal attribution
[J]. American Psychologist. 1973, 2(2); 107-128.

[40] VLACHOS P A, PANAGOPOULOS N G, RAPP
A A. Feeling good by doing good: employee CSR-
induced attributions, job satisfaction, and the role of
charismatic leadership[ J]. Journal of Business Eth-
ics, 2013, 118(3): 577-588.

[41] MCSHANE L, CUNNINGHAM P. To thine own
self be true Employees’ judgments of the authen-
ticity of their organization’s corporate social respon-
sibility program [ J]. Journal of Business Ethics,
2012, 108(1) . 81-100.

[42] HABISCH A, JONKER J, WEGNER M, et al.
Corporate social responsibility across Europe[ M].
Berlin: Springer, 1996.

[43] KARSTEN M, KATE H, SVEN-OLIVER S, et
al. The effects of corporate social responsibility on
employees’ affective commitment: a cross-cultural
investigation[ J ]. Journal of Applied Psychology,
2012, 97(6): 1186-1200.

[44] WHEELER K G. Cultural values in relation to equity
sensitivity within and across cultures[ J]. Journal of
Managerial Psychology, 2002, 17(7) . 612-627.

( )

(1986 ~),
( 410006) . o

» E-mail;julia xie@csu. edu. cn



