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The influence mechanism of external corporate social responsibility on
employee innovative behavior

YAN Aimin, GONG Zi, XIE Julan
(School of Business, Central South University, Changsha 410083, China)

Abstract: Based on social identity theory and signal theory, this paper discusses the potentia influence and mechanism
of external corporate socia responsibility on employees innovation behavior from the perspective of job calling.
Through the survey of 413 employees, it is found that external corporate social responsibility can stimulate employees
innovative behaviors and that job calling is an important intermediary mechanism for external corporate social
responsibility to influence employees innovative behaviors. Mora identity can not only enhance the positive
relationship between external corporate social responsibility and job calling, but also strengthen the intermediary role of
job calling between external corporate social responsibility and employee innovation behavior. The results can provide
valuable management enlightenment for enterprises to realize innovative development through innovative behaviors.
Key Words: external corporate socia responsibility; job calling; moral identity; employees innovative behaviors
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