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Guide Pattern and Mechanism of the Government in the

Leading Demonstration Market of the Emerging Industries
—A Case Based on the Cultivation of the Photovoltaic Market in Jiaxing

Li Xin' Xiong Yongging' Li Yueheng'*
(1. Business School of Central South University Changsha 410083  China;
2. Guangzhou Institute of Technology ~Guangzhou 510075  China)

Abstract: The success of cultivating the distributed photovoltaic market in Jiaxing indicates that Jiaxing makes full use of the three
kinds of mechanisms economic regulation market supervision and common service accomplishing the cooperation surplus among the
government the enterprise and customers. Furthermore Jiaxing model deserves to be studied by other regions. The Chinese government
should not only pay attention to the overall arrangement of the top-devel system level but also pay attention to the important role of the
manufacturers” behavior and consumer behavior in the micro operation level. And the government should tranfer the focus from the policy
support to the end markets and consumers.
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