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RESEARCH ON EMERGING INDUSTRY

The Cultivating and Prompting the Strategic Emerging Industries:
Based on the Perspective of Traditional Industries

410083

Xiong Yongqing Zeng Dan

Abstract: Adapt to the current needs of cultivating and prompting the strategic emerging industries, the article analyzes the
possibility of cultivating strategic emerging industries based on traditional industries and establishes a comprehensive eval-
uation system from three dimensions of “correspondency to the national industrial policy”, “the current basis of the regional
industries” and “cormrespondency to the actual needs of regional economy”. There are differences in the applicable route of
different types of traditional industry transition and the cultivating strategy of strategic emerging industries. Taking the tra-
ditional industries of L County as an example, the analysis shows that the three-dimension comprehensive evaluation sys-
tem is of operability, which provides a new practical decision making solution for the reform of regional traditional industry
and cultivating strategic emerging industries.
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