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The Decision Analysis Model and Its Application of
Emerging Industries into International Market

XIONG Yong—qing LIU Xia
( School of Business Central South University Changsha 410083)

Abstract: Aimed at the international and domestic market choice confusion of emerging industries at present this paper sets
up the analysis evaluation model of emerging industries into international market based on two dimensions market appeal of
target country ( region) and existing foundation and ability of emerging industry. Grey target model is used to analyze and eval-
uate the bull's—eye degree and corresponding grade of market attractiveness of target country ( region) at the same time en—
tropy weight method is used to analyze and evaluate existing foundation and ability of emerging industry. Based on market ap—
peal of international market and existing foundation and ability of emerging industry it gives some suggestions that our emer—
ging industries need to choose three different international market proposals enter observation and out. In the end it applies
this model to analyze and evaluate the typical enterprises of emerging industry such as photovoltaic and high-speed industry.
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