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The Direction of Market Demand Cultivation for Strategic Emerging Industries:
International Market or Domestic Market? An Analysis from both

“Realistic Environment "and “Actual Contribution” Perspectives

XIONG Yong—qing LI Xin HUANG Jian-bai HE Zheng-chu
( School of Business Central South University Changsha 410083 China)

Abstract: The direction of the Strategic Emerging Industry market demand cultivation is a realistic conundrum in
academia and industry. The existing theory and method of domestic and international market demand analysis which is
based on the traditional industry analysis should not be simply transplanted to the strategic emerging industries analysis.
Based on “realistic environment” and “actual contribution double perspectives this paper presents an analysis
framework of domestic and international market demand . Then taking the photovoltaic industry as a case study the
paper did an empirical research. From the analysis of “Realistic Environment” perspectives China strategic emerging

industries has significant heterogeneity and it is experiencing “two kinds of ambushes” from international market and
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“two deviations” in domestic market. Analysis of “Actual Contribution” indicates that there is a certain lag in the
influence of the domestic market to strategic emerging industries. Although the initial pulling function of domestic market
is not obvious in the long run domestic market contribute more than international market. International market is
uncontrollable and risky its effects is sensitive and may lasts for a long time. Based on “realistic environment” and
“actual contribution” dual factors at this stage it is necessary and feasible for China strategic emerging industries to
focus on domestic market and pay more attention on domestic demand-led.

Key words: Strategic emerging industries; international market; domestic market; realistic environment; actual contribution
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